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The world around us is changing at an ever increasing pace and we are seeing the effects of this 

on several different levels. At Jula we are continuing to take these changes seriously as the Jula 

Holding Group has been strengthened and grown during the year. The number of our staff has 

increased, while at the same time digitalisation demands a restructuring of the business. All this 

is taking place while we are influenced daily by climate change, social imbalance and greater 

demands from our customers. Accepting our responsibility, being transparent in what we do 

and our endevours to meet the needs of our customers are self-evident for us. We work hard 

to fulfil the expectations we face. For us sustainability means that we must continuously 

reduce our climate footprint. For this reason every part of our business contributes to a 

long-term sustainable development through the efficient use of resources and diligence of 

the choices we make. In this way we also contribute towards future generations being able to fix things themselves. To inspire and enable 

people to fix things themselves is a guiding principle on our way to influencing the climate in a positive direction. Our solutions must be 

effective, explicit and keep what they promise. Our three focal points for sustainability: DIY, Circulate More, Responsible and Honest have their 

starting points in the UN global targets for sustainable development. For us these focal points primarily encompass our energy consumption, 

our transports and our products. In 2018, we have put a lot of work into additional guarantees for our products through our own in-house 

product testing. We are focusing on the entire life cycle of the product to reduce its climate footprint – work that will be further developed in 

the years to come. Through our sustainability strategy we are working on a broad front throughout the whole of our added value chain and 

taking different steps to reduce our climate footprint. This is a challenge and work that influences all of our business, but we are not afraid 

of challenges. Jula’s vision and attitude has always been long-term and focused on the future. We are curious and solution oriented, and we 

take our contribution to a climate neutral future very seriously. 

Towards a brighter future

Karl-Johan Blank
Owner and CEO of Jula Holding AB

Joachim Frykberg 
President of Jula

2018 has been a turbulent year, both business-wise and from the perspective of our environment. There is a lot happening on all fronts, 

which is both exciting and challenging – it also clarifies the responsibility we have. The long-term vision is important for me and a sustainable 

development is precisely about the long-term, as well as the opportunities of future generations to satisfy their needs. For us it’s about the 

opportunity to fix things yourself, to take responsibility for what is happening today and to look after future generations. The long-term vision 

in our undertaking is also about customers feeling confident and satisfied with what we offer. We take responsibility for how our products are 

produced, how they reach our customers and how they can be used. For me as the owner the long-term vision and opportunities of future 

generations are particularly important because the family is part of the business. Being a responsible company and upholding our future 

opportunities is part of our everyday lives, both at work in our home. 

It’s a self-evident part of our entrepreneurship. Making the world 

more sustainable together with our customers has been a guiding 

principle at Jula for a long time. We work together in the entire 

organisation to reduce our climate footprint throughout all of 

the business and to accept our responsibility. We are well 

aware of the challenges we face and our sustainability 

strategy that will be implemented in the organisation in 

2019 presents a standpoint that applies to all of us. We 

enter 2019 with a firm commitment and look forward 

to making the world more sustainable together. 

A changing world
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Corporate structure including 
Jula AB

Jula Asia 
(Sourcing)

Jula CEE
(Sourcing)

Jula Racing Inc
(horses)

11 real estate
companies

Trähusstaden
Sverige AB 
(associated

company, 50%)

* ** **

*Under transfer from KJB Holding AB
**As of 2019

Hotel property

KJB Holding AB is the overall group parent company. Karl-Johan 

Blank is the owner and CEO, and also sits on the board of directors 

together with chairman Peder Larsson and board members Christian 

Blank and Fredric Blank. 

 

Jula Holding AB is the group company over all subsidiaries. 

The board consists of Karl-Johan Blank, chairman Peder Larsson, 

board members Hans-Åke Persson, Thomas Evertsson, Christian Blank 

and coopted member Fredric Blank. The president of Jula Holding AB 

is Joachim Frykberg. 

 

Jula AB is the group’s big retail company and group parent company 

in the Jula group. The board consists of Karl-Johan Blank together 

with chairman Peder Larsson, board members Hans-Åke Persson, 

Thomas Evertsson, Rune Brunberg Johansen, Patrik Ragnar, coopted 

members Christian Blank and Fredric Blank. The president of Jula AB 

is Joachim Frykberg. 

 

Jula Logistics AB, the group’s logistics company with its own rail 

terminal. The board consists of Karl-Johan Blank, chairman Peder 

Larsson and board members Joachim Frykberg, Hans-Åke Persson, 

and coopted members Christian Blank and Fredric Blank.  

The CEO of Jula Logistics AB is Lennart Karlsson. 

G&K Blanks Fastigheter AB is the group’s real estate company and 

group parent company in the G&K Blanks Fastigheter group. The 

board consists of Karl-Johan Blank together with chairman Peder 

Larsson and board members Christian Blank, Joachim Frykberg, 

Peder Lövhagen and coopted member Fredric Blank.  The CEO of G&K 

Blanks Fastigheter AB is Johan Carlberg. 

 

Wästgöta Finans AB is the finance company for the group. The board 

consists of chairman Peder Larsson together with board members 

Christian Blank, Joachim Frykberg and Ann Krumlinde. 

Acquisitions 2019 

 

The Hööks Hästsport group is part of the Jula Holding Group since 

its acquisition in December 2018. The transaction was finalised in 

February 2019 following the approval of the Swedish Competition 

Authority. The board consists of Karl-Johan Blank, chairman Peder 

Larsson and board members Joachim Frykberg and Joachim Höök. 

The president of Hööks Hästsport AB is Joachim Höök. 

 

Jula Hotell & Konferens AB was acquired by the Jula Holding Group 

in the beginning of 2019. The board consists of chairman Peder 

Larsson and board members Johan Carlberg, Jessica Palm, coopted 

members Karl-Johan Blank and Joachim Frykberg. 
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Electrical and lighting Car accessories and chemicals

Power tools and machines

Garden furniture

Bicycle and leisure products

Hand tools and hardware

Home electronics

Household products Bathroom fittings

Clothes and protective gear

Our own brands

Hard facts

Jula’s business activities
Jula offers handy people a wide and carefully chosen range of products for the home, garden 

and leisure-time at low prices. We want to motivate people to simplify their everyday lives 

themselves, and to create an active and enjoyable life. We aim higher –  

together we will get everyone to want to fix things themselves.

Number of department 
stores

53
Sweden

99
Department stores

12
Poland

34
Norway568 MSEK

Operating profit

 

6 984 MSEK

Sales

43 %
Equity ratio
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Very high

Dialogue with stakeholders 
and materiality analysis
Jula’s work with sustainability is based on what our stakeholders consider to be important. Jula’s 
primary stakeholders are customers, staff, owners, suppliers, society and government agencies. 
Through dialogue with our stakeholders we find out what is important for them. We then process 
the information through a materiality analysis to focus on the issues in sustainability that our 
stakeholders consider to be of prime importance.

The materiality analysis is based on the classification of sustainability issues from two perspectives:

• The stakeholder perspective – what are the expectations, requirements and concerns in relation to sustainability,  

and what is the importance of these issues for stakeholders?

• The impact perspective – what do these expectations, requirements and concerns mean to Jula now and in the future,  

and which issues can we influence?

Our sustainability strategy then consists of the issues that are of the greatest importance for our stakeholders, but which are also of great 

importance for us as a company and where we have the opportunity to create influence.

IMPORTANT QUESTIONS FOR STAKEHOLDERS CONCERNING SUSTAINABILITY

Stakeholder Customer Staff Owner Suppliers Society Government 
agency

What is impor-
tant?

Product quality 
Product safety 
Product content 
Transparency 
Ethical business 
Transport optimisation

Working  
environment 
Development and 
career opportu-
nities 
Profitable develop-
ment 
Climatic impact 
Ethical business 
Products

Long-term, sustain-
able development 
Ethical business 
Innovative environ-
mental solutions 
(climate)

Social responsi-
bility 
Product content 
Product safety 
Long-term per-
spective

Participation in 
development of 
local community 
Working condi-
tions 
Recycling 
Significant 
employer

Laws, statutes 
and standards 
Transparency 
Reduction of 
climatic impact

How is it com-
municated?

Customer surveys 
Website 
Social media 
Meetings with cus-
tomers

Staff performance 
appraisals 
Surveys 
Dialogue 
Internal communi-
cation

Annual report 
Interim reports 
Ongoing dialogue

Supplier assess-
ment 
Audits 
Supplier portal 
Cooperation 
project 
Ongoing dialogue

Student dialogue 
 Trade associa-
tions 
External seminars

Inspection 
Consultation

H
ig

h

High

Significance for the company and opportunity to influence

Si
gn

ifi
ca

nc
e 

fo
r s

ta
ke

ho
ld

er
s

Technology development 
Sustainability marking 
Circularity

Charity
Transparency
Regular communication
Diversity and equality

Human rights
Climatic impact in the 
business, energy and 
transportation
The use of chemicals

Business ethics
Recycling / Waste 
management
Social commitments

Profitable business
Product content
Product safety
Social responsibility 
in supplier chain

Product quality
Development and 
career opportunities
Work environment

Ve
ry

 h
ig

h
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Risk policy and risk management
Jula’s business activities include risks that we are working to manage, while at the same time exploring and developing the opportunities within 

these risks. Jula has a risk management policy with correlating systems and procedures that constitute a framework for how we manage risks. 

Risks are highlighted and analysed systematically and continuously, damage and interference is prevented, and the consequences of damage 

and risks are minimised. Our risk management policy describes principles, responsibility, process and reporting requirements.

Risks are identified on a regular basis in conjunction with business planning, projects or decisions. Jula has a risk management council that works 

actively to evaluate risks. Nevertheless all the staff have a responsibility to ensure compliance with the risk management policy in our daily work. 

This also involves a responsibility to report any deficiencies or risks as soon as they are discovered. Risks are evaluated on the basis of the probability 

that they will occur and the consequences they would have. Each risk is given a risk value, which is analysed and assessed, after which decisions are 

made on action to be taken. Risks to sustainability are reported separately.

There are well established action plans in the Jula group for crisis management. The day to day business is well prepared and functions and 

systems are tested and revised regularly to ensure robustness in the event of a crisis. Jula’s action plans ensure that Jula is prepared to act over 

time and to provide security in the event of a crisis. It is important to act and implement the right measures in each individual situation, and 

to secure critical systems or activities for a rapid resumption of production, or to ensure that people and material property are taken care of.

Identification of risks

Crisis management and continuity plans

Environment Raw material – use of raw materials in products, 
continuous availability of raw material/recycled raw 
material, use of virgin raw material

Energy consumption – choice of energy agreement, 
usage, carbon dioxide emissions

Climatic impact – carbon dioxide emissions from 
transportation, product manufacturing, product usage 
and our business

Chemicals – health risks during use, pollution risks 
during manufacturing or use

Waste – from manufacturing, packaging and end-of-
life products

Governing business policy

Requirements for product content 
and product safety

Regular safety rounds

Regular self-monitoring

Chemicals handling

Our own pretreatment facility with 
sorting

Active choice of transport, own rail 
transport solution

Updated sustainable strategy with 
focal areas

Clarification of requirements for 
our own brands

Limitation of dangerous 
chemicals

Increased material sorting

Reuse and recycling of 
components and materials

Dryport Falköping

Social responsibility Our activities – working environment risks,  
occupational injuries, stress related health factors, 
competence deficit, gender equality and diversity

Subcontractors – risk of working environment hazards, 
working conditions

Production countries – manufacturers in high risk 
countries

JulaBase

Jula Code of Conduct

CSR audits

Working environment policy

Anti-discrimination and harassment 

Trade union cooperation

Regular safety rounds

Staff appraisals

Implementation of JulaBase

CSR audits

Establishment of Jula East Europe

Further development of our 
systematic working environment 
initiatives

Leadership training

Human rights Manufacturing in high risk countries

Risk of breaching human rights, trade union 
freedom, security, discrimination

Risk of absence of employment agreements and 
reasonable working hours and wage.

Risk of child labour, forced labour

Risk of discrimination

Jula Code of Conduct

Whistleblower system

Risk assessment of suppliers

Supplier follow-up

Preventive training

CSR audits

Our own purchasing office in 
China

Establishment of own purchasing 
office in Jula Eastern Europe

Anticorruption Risk of attempted corruption

Risk against establishment in new purchasing regions 

Risk of external influence of decision-makers

Impact of business relations

Anticorruption policy

Jula Code of Conduct with business 
ethics guidelines

Whistleblower system

Certification

Policy review

Further development of training 
programme

Info to all new employees

DESCRIPTION AND SIGNIFICANCE OF RISKRISK AREA RISK MANAGEMENT PRIORITISED ACTIVITIES,  
IN PROGRESS
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Maria Ragnarsson 
Sustainability strategist

A sustainable business –  
a self-evident ambition 

Jula will reduce its climate footprint. We will promote sustainable  
development and opportunities for the next generation to fix things 
themselves. A natural part of our business is that we are resource 
efficient and therefore careful with the choices we make. This is a 
prerequisite for our long-term profitability and to offer cost-efficient 
products to our customers. 
 
Doing business with Jula should be thought of as safe and our 
products should keep what they promise. This year we have concen-
trated on further clarifying our standpoint on sustainability and our 
strategy. The targets that we are working towards and the activities 
we carry out are coordinated and guided by our overall strategy. 
 
Jula creates growth and thousands of job opportunities in many 
places in Europe and Asia. Good conditions, diversity, the opportuni-
ty to develop and a good working environment for our suppliers and 
staff are a prerequisite for sustainable development. The implemen-

tation of the internal platform JulaBase™ creates an understanding 
of Jula’s business concept, mission and vision among the staff at 
Jula concerning why the group exists and what we want to achieve. 
 
Jula’s sustainability strategy means that as a company we will con-
tribute towards creating a sustainable impact on our business. We 
are aiming for the UN’s global targets for sustainable development, 
which guide and show the effects of our work until 2030, when 
Jula will be climate neutral. These are targets that we will achieve 
through responsible leadership and with active improvements. 

A large part of Jula’s motivation is to find smart, effective solutions. Solutions that make it possi-
ble for home improvers and professionals to fix, and to want to fix, things themselves. We do this 
by working with a sustainable business, where the objective is to create a world where everyone 
can live a healthy life within the limits of what nature can offer, but also to reinforce our brand 
and create business opportunities. 
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Three sustainable focal areas
We have chosen to concentrate our sustainability strategy in three overall focus areas where we 
can make the most difference. These three areas encompass all of our business and show how we 
should conduct our work towards our overall manifestation. We can influence different parts to 
different degrees, but our ambition is to make a difference. This focus means that we can easily 
and definitively set measurable subtargets that show how we contribute to a greater whole, as 
well as our contribution to the UN’s global targets.

D O  I T YO U R S E L F
– And reduce your climate footprint at  
the same time 

• We provide simple, cost-efficient,  
sustainable alternatives  
• We inspire and make it easier for everyone  
to be a home-improver 
• We have transparency and honesty in  
our offering

W H AT D O E S T H I S  
M E A N  FO R U S :

C I R C U L AT E M O R E
Take care of the world’s resources, while 
increasing our business and profitability at 
the same time 

• Create a profitable ecocycle 
• Circular approach in the product life cycle 
• Making new sustainable technology and 
new innovations

R E S P O N S I B L E  A N D 
H O N E ST
For all through Jula’s added value chain

• We want to work with responsible  
suppliers 
• We promote safe workplaces where every-
one has the same opportunities to develop 
• We are working for climate neutral  
logistics solutions 
• We want to have renewable energy in our 
value chain 

5 – Products for all, everyone should be able 
to fix things themselves if they want to
7 – Energy saving products
8 – Sustainable alternatives, Sustainable 
economic growth, Resource efficiency
12 – Sustainable lifestyle, Reduction of 
waste, Chemicals, Use of materials
15 – Sustainable forestry

9 – Provision of Sustainable, New technology 
and Innovations
12 – Spare parts, Repairs, Reuse,
Recycled material, Recycle
15 – Recycle, Reuse

1 – Code of Conduct, Cooperation project
5 – Gender equality
7 – Energy consumption, Renewable energy, 
Wind power, Own rail solution, Effective 
transportation
8 – Code of Conduct, SAM, Long-term 
growth, 
Business objectives
10 – Code of Conduct, Audits, Diversity
13 – Climate consciousness, Education, 
Information
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The customer’s experience – 
our focus
Shopping at Jula should feel both safe and simple. The products we sell must keep to what 
they promise, in that we guarantee the quality of our products. It should also be simple for 
our customers to find what they are looking for and to shop with us in the store and online. 
Information on our products must be easily accessible, so that our customers can make choices 
that can, in different ways, contribute to increased sustainability.

Jula aims to inspire people to want to fix 

things themselves and our customers include 

both home-improvers and professionals.  

Our product range of around 15,000 articles 

are for the home, garden and leisure time. 

This is a wide product range, and it should be 

able to satisfy many different needs that our 

customers can be expected to have.

Internal reviews and spot checks 

For Jula it is important that our offers hold 

to what we have promised. This naturally 

requires substantial work to ensure that the 

products we sell comply with the relevant legal 

requirements and maintain first-rate quality. 

In addition to internal reviews of the related 

product documentation and certificates, we 

also carry out spot checks on the products. This 

takes place on site during the manufacturing, 

but also before the products are delivered to 

our central warehouse in Skara.

Test 100% 

1460 articles from our manufacturers in 

Asia were inspected in 2018, and close to  

95% went through without comment. 

But we don’t stop there. In 2018 we 

have taken another step towards 

keping our promise to our customers. 

We have started the extended internal testing, 

Test 100%, with positive results. The majority 

of the products have passed our tests  or have 

been adjusted afterwards. Approx. 15% of the 

tested products have been rejected, which 

means they did not reach our customers.  

It has been very instructive and means we can 

be more explicit in our future procurement 

specifications.

– We have been working intensively with Test 

100% in 2018, which means that in addition to 

reviewing the content, certificates and external 

test results, we have also carried out function 

tests from a customer perspective in our own 

lab. The products we put on the market under 

our own brands are also tested on the basis 

of user-friendliness and that they fulfill their 

expected functionality. This is also done from 

a customer perspective, because it’s important 

for us that customer expectations of Jula’s 

brands are met, says Mattias Fröidstedt Rygert, 

head of Jula’s test department.

• Product quality

• Availability

• Security

Priorities 2018
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Inspection with supervision 

Another part of our product assurance is the 

inspection carried out on our products by 

different government agencies in Sweden, 

Norway and Poland. 29 (73 in 2017) of 

Jula’s products on our markets were checked 

in 2018. A total of 69% of the products 

(68% in 2017) complied with requirements. 

From among the products that did not 

meet requirements, most received minor 

observations that could be rectified prior to 

subsequent manufacturing, and some of 

them were withdrawn. Jula stopped sales of 

6 articles (13 in 2017) as a result of quality 

defects.

– We are positive towards government 

agencies checking our products. Jula puts a lot 

of resources into guaranteeing the quality of 

the products we sell. The improvement of the 

results of inspection by government agencies 

demonstrate the progress we have made. We 

analyse the reports to avoid repetition of the 

same deviations in the future, says Erik Svedén, 

quality strategist at Jula.

Safe to shop at Jula 

Jula’s customer service has an important 

role, both externally and internally. On the 

one hand for their interaction with customers 

but also internally to improve how customers 

wander through the store. Through close 

cooperation between customer service and 

the line organisations, we create a greater 

internal awareness of what customers 

experience. We work together to improve the 

customer’s experience of Jula and to create 

sustainable relationships with customers. This 

ensures that customers feel confident in their 

choice of products when shopping at Jula, 

whether in the store or online.

Customer service has supported customers 

who needed information about our products 

in 2018 via digital channels and voice 

support. We have done this throughout the 

entire shopping process; before, during and 

after. Most contact with customers takes 

place by telephone, but also by mail, chat 

and Messenger. Our customers share their 

personal data with us in order to purchase our 

products, benefit from club membership and 

to obtain help from customer service. We also 

accumulate information on our customers in 

conjunction with purchases and aftersales to 

satisfy the needs and expectations of customers. 

The prerequisite for this is that customers are 

willing to share information with us, and are 

confident that we process personal data in a 

correct and secure way. The data protection 

legislation ensures that customers can control 

their personal data by guaranteeing them 

specific rights. The confidence customers 

have in us is affected by how well we handle 

these rights. GDPR is not new or unique in 

this respect, we have extensive experience of 

upholding the rights of customers through 

consumer legislation. Nevertheless we have 

reviewed our procedures during the year to 

ensure that we continue look after the valuable 

personal data of customers as promised. It’s 

about customer care, building confidence and 

creating goodwill on the basis of our values in 

JulaBase™. 

Number of tests carried out in our lab

Test 100%: Testing of our own brands from a customer perspective.
These tests are made in addition to our standard product assurance.
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STA F F
Jula is an expansive company and committed staff are  
essential factor for our future development. The objective is to be an  
attractive employer that develops and maintains the right competence,  
and attracts new talent. Jula promotes good leadership that strives for diversity  
and equality. Our joint platform JulaBase™ gives the staff at Jula the right prerequisites in their 
work, and the company’s values in the Spirit of Jula permeate all our actions.

O U TG O I N G  T R A N S P O RT
Transports to department stores take place with 
external carriers to achieve efficient grouping. Jula 
has an extra high pallet height to maximise fill in 
the vehicles. Jula sets demands for environmental 
development in its negotiations.

D E PA RT M E N T STO R E , 
E- CO M M E R C E A N D  S AT I S -
F I E D  C U STO M E R S
Jula always strives to meet the expectations of custom-
ers. The starting point is that Jula must be easily acces-
sible, and only sells safe products of good quality that 
comply with legal requirements and the expectations of 
customers. Customer surveys are carried out every year 
to find out what customers think about Jula.

P R E V E N T WA ST E
Jula’s product range enables our customers to repair and prolong 
the useful life of defective products themselves. We have our 
service department, AfterSales, to handle returns. It’s there for 
our customers, but also to contribute towards a more sustainable 
development with more wear and tear and less throwing away. 
As far as possible these products are repaired and sold at our 
outlets. There are over 9,000 spare parts that can prolong the 
life of defective products.

R EC YC L I N G
Jula cooperates with different partners and so in our department 
stores, offices and warehouses, corrugated board, shrink and stretch 
film and hazardous waste is all sorted at source. By paying charges for 
products and packaging that we have put on the market our customers 
can leave end-of-life products at recycling centres.
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Jula’s business activities affect people and the environment in all the different 
parts of a product’s life cycle. From how the raw material is produced to 
manufacturing, transportation, purchasing, sales, use and reuse, or recycling 
of the products. We can sum up our impact as follows.

Product routes

1

2

3

4

R AW M AT E R I A L S
All the stages in the life cycle of a product are linked to the consumption of 
resources and environmental impact. Jula’s ambition is to have an overall 
perspective in relation to the entire life cycle of a product. Decisions are 
already taken in the purchasing stage as to how a product is handled in 
the rest of the chain; the choice of raw materials, product testing, repair 
options, end-of-life, and packaging etc.

S U P P L I E R S
One prerequisite for good quality, the sustainable use of resources, 
and to satisfy the demands of our customers, is close cooperation 
with our suppliers. Jula sets demands that follow our values, and 
by controlling our suppliers we continuously create improvements. 
Jula’s three branch offices in China enable close contact with 
our suppliers and we carry out audits and training in relation to 
sustainability and our Code of conduct.

I N CO M I N G  T R A N S P O RT
All Jula’s ocean transport utilises “slow shipping”, which quite 
simply means that the vessels consume less fuel.  
From the Port of Gothenburg Jula has restructured its logistics 
from trucks to trains. On an annual basis this results in about 
6000 fewer transports by truck between Gothenburg and 
Skara. To further optimise incoming transport, Jula uses extra 
long trucks between the goods terminal in Falköping and the 
central warehouse in Skara to maximise the fill and reduce 
emissions.

WA R E H O U S E A N D  O F F I C E
Jula’s central warehouse is the largest warehouse in northern 
Europe. We have invested in geothermal heating as the main 
source of heat. 72 bore holes supply our building with heating, and 
we have also invested in attendance controlled lighting and sealed 
connections. The group also owns 1.5 wind stations that supply us 
with energy.
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RECYCLED MATERIAL 2016/2018 (tonnes)

Hazardous 
waste

Iron Metals Paper Plastic Other waste Grand total

Total 2016 35 130 0 1,833 69 1,044 3,122

Total 2017 20 176 7 2,195 71 1,426 3,895

Total 2018 181 511 10 2,074 62 1,407 4,375

Responsible conservation  
of resources
The issue of the environment is widespread, also at Jula. More and more players are talking 
about reducing their climate footprint, and how to do it in the best way. For us it is important to 
accept our responsibility and to focus on areas where we can make a difference. The conservation 
of our resources comes naturally to us, because it is one of our values. Simplicity and finding 
sustainable profitable alternatives often go hand in hand. In 2018, we initiated several major 
projects to reduce our impact on climate. By centralising all returns of products to our central 
warehouse in Skara we have improved the efficiency of how we handle repairs and spare parts.

We have AfterSales for our customers

For our products and our waste management 

the ambition is, as far as possible, to reuse 

and recycle our products to extend their life 

cycle. This involves a lot of work because 

decisions are already taken in the purchasing 

stage as to how a product is handled in 

the rest of the chain, with product testing, 

choice of raw materials, packaging, etc.  

Jula has a large service department, 

AfterSales, at the central warehouse in Skara 

for returned products. The department is 

staffed by 33 persons, who are there for our 

customers, but also to contribute towards a 

more sustainable development with more 

wear and tear and less throwing away. The 

experiences and preferences of our customers 

teach us more about our products. At Jula we 

aim higher, and we are continuously working 

with improvements to make sure we always 

satisfy the needs of our customers. Our service 

department enables a unique feedback to our 

quality department, which in turn enables 

Jula to set explicit demands on our suppliers.

Product assessment

The service department also evaluates 

whether a product can be reused, i.e. sent 

to our outlets, or whether recycling is more 

appropriate. Every year products are repaired 

by our competent staff and sold in our 

outlets in Eskilstuna and Skara. This all helps 

to minimise our environmental impact and 

to improve the efficient use of resources.

Jula’s waste management 

Jula has partners that look after our 

main sources of waste, such as corru-

gated board, plastic, wood and metal. 

Corrugated board, shrink and stretch film, 

metal, electronics and hazardous waste are 

all sorted at source in Jula’s department 

stores, offices and warehouses. 67 per cent of 

waste has gone to material recycling, while 

32 per cent has gone to energy recycling. 

We are continuously working to increase our 

sorting and to reduce the volume of waste. 

This is a challenge as we open new stores 

and expand the business. One case in point 

in 2018 that affects our waste management 

is that we have switched to only using trans-

parent stretch film for outgoing deliveries 

from the central warehouse. We have done 

this so that the plastic film we use can be 

recycled to a greater extent. We have also 

switched to a somewhat thinner stretch film, 

which reduces the amount of plastic used. 

By recycling the material we have saved the 

environment from 2279 tonnes of CO2 (1381 

tonnes in 2017). Jula also ensures that our 

packaging, batteries and electrical products 

are properly taken care of when they are 

discarded. By paying charges for the prod-

ucts that we have put on the market, our  

customers can leave end-of-life products at

local recycling centres. 

• More recycling of plastic

• The Dryport in Falköping

• Overall strategy

Priorities 2018
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(not China)
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29 %
356

15%
190

TOTAL NUMBER OF SUPPLIERS: 1232

Supplier development  
and audits
Offering our customers an interesting, safe and innovative product range requires keeping our 
supply chain under firm control. Part of our purchasing strategy involves direct contact with the 
manufacturing. We do this to ensure that our products maintain the quality we promise to our 
customers and to create a closer relationship with the manufacturer. In this way we have the 
opportunity to influence production and to get better prices and control of the products.
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• Focus on CSR audits

• Further development of Jula Asia

• Create opportunities for Jula East-
ern Europe

Priorities 2018

Our complex supply chain has a challenge to 

achieve control over all phases of production. 

We therefore focus our CSR audits on 

suppliers in risk countries. Our audits are 

based on the Jula Code of Conduct, where 

among other things we highlight human 

rights and the importance of not breaching 

them. An internal risk assessment is carried 

out routinely at our suppliers on the basis of 

order value, supplier country, product type 

and previous audit results.

The main part of Jula’s supply chain is in 

Asia and is considered to be in risk countries 

according to amfori BSCI. For Jula it is very 

important to have its own audits in place at 

the manufacturers to ensure that our product 

requirements and social and environmental 

conditions are followed at all manufacturing 

factories.

Reviews with points system

Jula’s own purchasing organisation, Jula 

Asia, is located in three different places in 

China and staffed by 37 persons. In 2018, we 

have prioritised an increase in the number 

of CSR audits at manufacturing suppliers 

and carried out 317 audits (236 in 2017). 

This means that 92% of our suppliers’ 

manufacturing factories in China were 

audited, in comparison with 63% at the 

beginning of the year. The majority were 

carried out under the direction of Jula and an 

additional 372 factories have been approved 

during the year by third-party certification.

51 (41 in 2017) of the 317 audits followed up 

on previous audits. 40 (29 in 2017) of the 

follow-up audits had a better result than 

the previous audit. 78% of the follow-up 

audits have therefore had better results. Our 

audits have taken place in conjunction with a 

review of the agreement structures with our 

suppliers. During the year we have reduced 

the number of suppliers with which we have 

placed orders by 14. 
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Results from audited factories

The Jula code of conduct and human rights

The audits that we carry out are based on the Jula Code of Conduct, which 

in turn is based to some extent on ILO and the UN’s Global Compact. 

The requirements include areas such as fair treatment, compliance with 

regulations for maximum working hours and basic wage, that child 

labour, forced labour and discrimination do not occur, and that there 

is freedom of association. The outcome from our audited factories 

acts as a result indicator for compliance with our Code of Conduct.  

The code constitutes a platform for business ethics that applies to all our 

business relationships with suppliers. When we visit supplier factories 

we follow up compliance with our requirements, but also provide 

support to create understanding and contribute to improvements.

Challenges

The most common problems at our suppliers occur in the areas of 

health and safety, working hours, wages and the environment. One 

important challenge is to obtain transparent documentation of 

working hours and wages. Without correct time reports it is impossible 

to calculate the supplier’s wages and overtime rates, which means 

that no improvements are made and that risks have not diminished. 

Through honesty, openness and our plan of action with root cause 

analysis, we minimise the risk of non-conformance occurring again. 

Jula’s responsibility stretches backwards through the entire supply chain, 

but because of its complexity it is a challenge to achieve control over all the 

phases of production. We therefore need, in the long term, to also follow 

up with suppliers and working conditions further down in the supply chain. 

Long-term improvements

For Jula audits are only a first step. We believe long-term improvements 

are made through greater knowledge and awareness, and with mutual 

respect and confidence in each other’s different conditions. Suppliers 

need to feel confident that it involves a long-term process that in 

part is done jointly. The objective is to create an understanding of the 

advantages of social and environmental development. For example 

better quality, less absence due to ill health, reduced employee turnover, 

and lower costs.

Whistleblower system

In addition to the audits we have an extra channel where employees 

can make anonymous notifications of irregularities at the factory. Such 

irregularities should be linked to the requirements we have in our Code 

of Conduct. This whistleblower system, which was introduced in 2014, is 

to detect irregularities that employees are afraid to mention during our 

visit, or which arise later. 
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This is how a CSR review works
A U D I T P R E PA R AT I O N S
The auditor prepares the review document and goes through the facto-
ry’s review history to create a better understanding of the factory.1
The audit begins with a meeting with key persons from 
the factory management. The meeting includes a short 
introduction to Jula, an overview of what an audit 
involves and what will happen during the day.   
The auditor also collects basic information on the factory 
and its employees.

2 V I S U A L I N S P EC T I O N  O F T H E  FA C-
T O RY
The auditor conducts an inspection of the factory, the ware-
house building, housing and dining rooms. Several different 
aspects are reviewed, such as the workplace environment, 
fire safety and various environmental aspects. 

3 I N T E R V I E W S  W I T H  E M P L OY E E S
Interviews of employees chosen by the auditor 
are carried out to obtain a fair and correct picture 
of working conditions. The auditor asks about 
employment procedures, age, employment 
agreements, the working environment, overtime, 
compensation, and health and safety issues. The 
interviews are voluntary and confidential, and 
without the participation of factory managers.

4 R E V I E W O F T H E  B U S I N E S S
The auditor checks documents such as 
licences, certificates, policies, attendance 
lists, disciplinary measures, employment 
agreements, protection for young employ-
ees, wage and working hours reports, and 
routines. Compliance between wage and 
working hour reports and the results from 
interviews with employees and visual 
inspection. 

5 CO N C LU D I N G  M E E T I N G
The review is concluded by a meeting with the factory management. 
The auditor goes through non-conformance and procedures for 
improvement that have been identified during the day. We prepare 
a plan of action with the person who is responsible and set a final 
date. In this context it is important that the factory management has 
understood that social and environmental development lead to good 
quality and happy/satisfied workers. 

6 F O L L O W- U P O F P L A N  O F A C T I O N  ( C A P )
The auditor follows up the plan of action where the factory has de-
fined basic reasons for non-conformance and preventive measures.  
Photographic verification that non-conformance is corrected.

7 F O L L O W- U P A U D I T
The next audit at the factory depends on previ-
ous results. The next audit is made within 3 to 9 
months for critical suppliers. 

C U R I O U S  A B O U T T H E  J U L A 
CO D E  O F CO N D U C T ? 

You will find the latest version on our 
website: jula.se
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Climatic impact in an 
expansive business
Jula’s total climatic impact in 2018 has been calculated to 401,909 tonnes of CO2. This is an increase 
of 15,792 tonnes of carbon dioxide in comparison with the previous year. The explanation for this 
increase is that we are an expanding business, where our challenge is to continue our expansion while 
reducing our carbon dioxide footprint. We have chosen to the use the key performance indicator CO2 per 
number of employees. The result for 2018 is 144 tonnes CO2 per employee, in comparison with 145.5 
tonnes CO2 per employee 2017. It shows that our target, to reduce our climate footprint, has taken a 
small but significant step in the right direction. Prioritised areas in 2018 have been our logistics, energy 
consumption in production and waste management from our business activities.

Energy consumption

Jula’s central warehouse is housed in one of the largest buildings in 

northern Europe. It is heated for the most part by geothermal heating. 

The Jula group also owns shares in wind power that constitutes 55% 

of our total consumption of energy at our central warehouse in Skara.

We purchase energy for other activities but set requirements that 

the electricity we buy comes from renewable sources. According to 

the agreement in 2018, the energy Jula purchases in Sweden and 

Norway comes from hydroelectric power. One activity initiated in 

2018 is to switch the lighting in our central warehouse and stores to 

energy efficient LED lighting. Different alternative solutions have been 

analysed in 2018 to find the optimum solution for our needs, and to 

reduce our consumption of energy. New stores will be built with LED 

lighting and the first stores in Sweden and Norway have already been 

renovated with energy efficient LED lighting. On the outside of our 

central warehouse we have switched to LED lighting and the inside 

lighting is to be implemented during the first half of 2019.

Efficient logistics

Working to improve the efficiency of our transport is of central and 

continuous importance. Moving lots of products over long distances 

demands that we do our utmost to find effective solutions for the 

climate. Jula Logistics was further developed in 2018 through the 

acquisition of the Dryport in Falköping. The Dryport has enormous 

opportunities in that we can transport products by train from 

Gothenburg to Falköping, instead of by truck. From Falköping to our 

central warehouse we send goods with extra long trucks that run on 

biodiesel. We therefore reduce emissions of CO2 from these transports 

by 97%, and we have chosen a carbon offset for the last three per 

cent. This solution is also available for other players on the market to 

use, and from 2017 to 2018 the number of twenty foot equivalents 

transported by our trains increased by 28%.

– We see great opportunities to develop Jula Logistics in the time 

ahead. By improving the efficiency of the rail solution and enabling 

other players to use it, we see the opportunity for increased 

consolidation and environmental benefits. For Jula AB it means a 

continuation of secure and environmentally efficient transport by rail 

from the Port of Gothenburg to the Dryport in Falköping, says Pietro 

Montebovi, Freight Manager at Jula.

In addition to further developing the Dryport and rail shuttle solution, 

Jula has been actively working to further optimise the fill content and 

transports to the stores. This is to create a more uniform flow and to 

reduce the total number of truck transports to the stores. The effects 

of this work will be presented during 2019. 
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ENVIRONMENTAL DATA

ENERGY USAGE DEPARTMENT STORES AND WAREHOUSE1 2016 2017 2018

Consumption of electricity in own department stores, Sweden 5,462 5,493 5,641

 Consumption of electricity kWh/m2 130 122 114

Consumption of district heating in own department stores, Sweden 1,935 2,220 2,362

Consumption of electricity in rented department stores, Sweden (only business part) 11,169 11,220 13,203

 Consumption of electricity kWh/m2 112 105 116

Energy consumption, central warehouse MWh 7,198 7,352 7,143

Energy consumption department stores, Poland MWh 6,100 6,104 6,543

Energy consumption department stores, Norway MWh 11,540 13,295 12,702

Department stores in total kWh 43,405 45,684 47,593

CARBON DIOXIDE FOOTPRINT – FROM FACTORY TO DEPARTMENT STORE (tonnes CO2)

Total scope 1 (own emissions) 165 172 177

Business trips Jula flights 22 25 27

Business trips Jula cars 143 147 150

Total scope 2 (energy consumption) 6,707  7,024 7,380

Total for department stores 6,687 6,945 7,275

 Sweden2 748 732 773

 Norway3 1,059 1,330 1270

 Poland3 4,880 4,883 5,232

Central warehouse and head office2 20 79 105

Total scope 3 (indirect emissions) 356,094 378,792 394,405

Logistics 18,082 17,512 19,874

Business trips (Air, train and car rental) 205 254 121

Commuting4 1,221 1,222 1,217

Carbon dioxide footprint from raw materials
334,713 
*

358,143 *
370,019 
*

Printed matter 1,874 1,661 3,174

Total carbon dioxide emissions 364,630 386,117 401,963

CARBON DIOXIDE EMISSIONS – LOGISTICS (tonnes CO2)

Air 71 80 168

Sea 11 983 8 974 11,289

Road 6 028 8,458 8,416

Total tonnes CO2 18 082 17,512 19,874

Key performance indicators

CO2 emissions per employee (tonnes CO2/employee) 130.4 145.5 144.0

PRODUCTION OF ELECTRICITY FROM OWN SHARES IN WIND POWER PLANT

Production of electricity (MWh) 3,049 3,910 3,910

 * Estimated value1     Consumption in department stores has increased as a result of more 
department stores.
2    Market-based method
3    Location-based method
4    Has increased as a result of an increase in the number of employees.
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KEY PERFORMANCE INDICATORS ALLOCATED BY AGE AND GENDER – 2018

0-29 30-49 50- Men Women

Employees  – Head office 41 167 63
390 210

Staff  – Central warehouse 86 175 68

Company management, number 0 5 2 7 0

Board members, number (Jula AB) 1 0 6 7 0

A developing workplace

Attractive employer

Keeping and attracting the best and most 

competent staff is crucial for Jula’s future. This 

means that we must be an attractive employer 

for our present staff, but also for those to 

come. In order to be an attractive employer it 

is important to understand how the staff see 

their workplace and how together we create 

an open environment where everyone has the 

same opportunities to grow.

Training schemes

Curiosity, ambition and responsibility are 

common motivations for our staff and the 

values that govern our daily work. For the last 

four years Jula has been running a training 

initiative for employeeship and leadership. 

In 2018, further training opportunities were 

held in Sweden, Norway, Poland and at our 

purchasing office in China.

– Jula’s employeeship and leadership 

initiatives are long-term, because we believe 

that the role of the manager is about creating 

the prerequisites staff need to do a good job. 

We see big advantages with the interfaces 

created through the training and the learning 

achieved together with other people who 

have the same goals. But the training is 

only the beginning. The development work 

continues afterwards and we achieve our 

goals together, says Lars Löwing, Leadership 

and Competence Development Manager

A good and safe working environment

A lot of work has been done in 2018 to chart 

our own working environment. In order to 

create the best opportunities for all the staff 

to do a good job, we have reviewed our 

systematic working method.

This work has been undertaken with 

representatives from management, the 

staff, the security organisation and the 

A sustainable employeeship is a prerequisite for Jula’s further expansion and for a sustainable 
business. We are convinced that Jula’s success is the sum of all the commitment and participation 
of our staff, and necessary to drive the company forward. The organisation is growing and the 
number of employees is increasing. Therefore, to be an attractive employer it is necessary to offer 
opportunities to develop, a good working environment and good benefits.
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** number of resignations (permanent and trial employment) during the year in relation to 
the number of employees at the start of the year.

industrial health service. On the basis of 

this work we have decided on a number of 

focal points where we can further improve 

our working environment. One focal point 

has, for example, concerned our incident 

management. The objective of incident 

reporting is to minimise the number of future 

accidents by treating each incident from a 

preventive perspective. The vision is zero 

accidents.

– We attach great importance to increasing 

awareness of safety throughout the entire 

business. Our staff are the primary tool for 

preventive initiatives. In 2018 we have stressed 

the importance of creating conditions for 

simpler digital reporting of incidents. Incident 

reporting has already increased and we 

expect to see a greater development in the 

number of reports in the year ahead, says 

Mikael Hellqvist, chief security officer at Jula.

Diversity and equality

The composition of personnel at Jula 

shall reflect that of society, and Jula works 

consistently for equality and diversity in the 

workplace. We know ourselves through our 

customers, which means that diversity in the 

staff is a prerequisite. The starting point is to 

promote the equal rights of all employees in 

relation to terms of employment and working 

conditions, as well as for opportunities to 

develop. In total the proportion of men and 

women is relatively uniform among our staff 

with slightly more men than women, but is 

approaching our target for gender equality. 

There remain challenges concerning the 

number of women in leading positions. 

Women remain generally underrepresented 

in executive positions at the head office and 

in the department stores. No women are 

represented in the management group and 

the board of directors. Jula aims to achieve a 

more uniform allocation of men and women 

at executive and management level, and is 

working towards active recruitment to find 

candidates of the underrepresented gender.

Jula implements recoccuring reviews of 

gender equality and wage charting to detect 

and prevent irrelevant wage differences 

between men and women. 

In cases where there are wage differences for 

equal work without a rational reason, it is 

adjusted.

Discrimination and policy

While Jula has confidence in its staff and 

allows them to take a great deal of personal 

responsibility, it is also necessary to have 

explicit values and rules so that the interaction 

between them functions well. To support staff 

at Jula there are policies and guidelines in 

relation to bribes, drugs and discrimination.

Staff performance reviews, surveys and clear 

reporting channels are important forums 

to detect irregularities in the business. Every 

employee is obliged to report any suspected 

breach of Jula’s policy to their manager, or 

their manager’s manager. Jula respects the 

rights and integrity of every individual, which 

means zero tolerance for discrimination.

Personal data

A lot of effort has been put in during the 

year to lay the foundation for the group’s 

work with GDPR. We have prepared policies 

and updated procedures to ensure that 

all the requirements are met. We have 

made an inventory of registers, provided 

information and training on the changes, 

and reviewed and updated agreements with 

partners and suppliers. The work continues 

as a natural part of our daily business. 

Anticorruption and business ethics

We have rules and regulations at Jula to create 

good business ethics and avoid undue pressure 

from suppliers or other partners. No pressure 

that is, or could be perceived as a bribe shall be 

accepted. Inversely we are careful never to offer 

these types of gifts, benefits or services.

Jula’s anticorruption policy summerises 

these guidelines and it also draws 

attention to Jula’s Whistleblower system. 

This system provides a channel to report 

any serious events or irregularities such 

as bullying, serious infringements of the 

work environment act, bribes, and theft, 

etc. The legal rights of the employee are 

important. The system is a way for Jula to 

detect irregularities, to increase transparency 

and to become an even better employer.  

The system was used on two occasions in 2018. 

Both occasions were handled in accordance with 

our rules and regulations, and after analysis 

could be rectified. The training programme for 

deeper understanding of our guidelines has 

been developed during the year and will be put 

into effect in 2019. 

KEY PERFORMANCE INDICATORS STAFF (31 Dec)

2016 2017 2018

Number of employees 2,653 2,797 2,791

 Sweden 1,632 1,733 1,818

 Norway 683 732 694

 Poland 338 332 279

Staff turnover % 9.6% ** 10.2% ** 12.7 % **

Average age 35.78 34.47 34.04

Gender distribution total

 Men 56% 56% 54%

 Women 44% 44% 46%

Absence due to illness %

              Jula AB 6.5% 3.8% 3.8%

 Jula Sverige AB 6.0% 4.3% 4.6 %

 Norway 7.0% 6.7% 6.9 % 

 Poland 10.3% 4.3% 4.6 %

Reporting of incidents

 Sweden 71 101 144

 Norway 66 72 83 pcs.

              Poland 1 0 0
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We aim higher

JulaBase™ is for all the staff at Jula, so that we have a 

clear platform that guides us in our day to day and long-

term work. A lot of time and resources have been spent 

in 2018 on developing and compiling JulaBase™ prior to 

its implementation throughout the entire organisation. 

The implementation has been extensive.

– The objective of JulaBase™ was to create a practical 

and useful platform that gives us the great opportunity 

to continue to grow, develop, and jointly achieve our 

business objectives. We should be proud of JulaBase™ 

and the implementation. This is not a project to complete 

and then feel done with. Rather it is a project that will 

continue to develop alongside us, says Johan Bergman, 

Human Resources Director at Jula.

JulaBase™ is Jula’s compass and crucial for our future success. It is a platform 
that shows where Jula stands and highlights the best of Jula, while also guiding 
us in our daily work. In this way it gives us excellent opportunities for the future, 
and creates a platform for us all to stand on.

Successful implementation 

The objective of the implementation was to ensure that 

all the staff were given the opportunity to understand 

and feel committed to what Jula is, and where Jula is 

going from the perspective of JulaBase. Follow-up after 

the implementation pointed to a great commitment to 

our business.

Stronger affiliation 

The successful implementation indicates that staff feel 

a stronger affiliation than before, where our mutual 

objectives have become more distinctive. The importance 

of the individual for the overall result has become more 

self-evident. We are seeing that it is becoming easier to 

take decisions in a shorter space of time and that the 

priorities of the business are becoming clearer.

All together this leads to more customer value. Our 

sensitivity increases and our focus on customers 

continues to be decisive for our orientation. With a vibrant 

JulaBase™ we give ourselves excellent opportunities to 

continue to succeed.

More distinctive Jula 
with JulaBase™
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Jula cares

The Perfect World Foundation
Jula sponsors the Perfect World Foundation every year. The Perfect 

World Foundation is a Swedish non-profit organisation that works to 

raise awareness, and to support animal and nature conservation pro-

jects all over the world. (Read more at theperfectworld.com).

Jula supports the Hunger Project
The Hunger Project was started in 2012 in four districts in Rangpur 

in Bangladesh, and reaches out to a total of 455,000 people in 196 

villages. Jula has chosen to support the Hunger Project since 2014 and 

since 2018 has invested in work in the Rangpur district. The Hunger 

Project is working there to mobilise society for a more inclusive and 

local democracy. The Hunger Project works in partnership with local 

ordinances, the local civil community and local volunteers/driving 

spirits/proponents of change, to reinforce capacity and knowledge so 

that global targets are achieved from a grass-roots level. The training 

programmes and projects the Hunger Project works with include: 

- Safe School for Girls: So far over 30,000 young girls have learned 

about their rights and the negative consequences of underage 

marriage in this training programme, which is carried out in schools. 

- Her Choice: A large scale, five-year training programme that gets 

to the bottom of the underlying reasons for underage marriage. 

- Unleashed Women: A four-year leadership programme to organise, 

support and inspire women in Bangladesh, and to give them the strength 

and tools to confront problems with gender equality in the country. 

- Youth Ending Hunger: The Hunger Project in Bangladesh has 

identified educated and unemployed young people in the country as an 

important part of the work with social mobilisation. To use the energy 

and awareness of young people to improve society the Hunger Project 

has been arranging since 1995 the training programme Youth Ending 

Hunger, where over 27,000 young leaders have been trained so far.

Jula is a company with a broad social commitment and has an ambition to be a positive 
force in local society, but also internationally. Read about examples of our commitment.

Solvatten
The Swedish invention Solvatten is a combined portable water 

treatment and water heater system. It is a simple, innovative solution 

that gives people all over the world access to clean hot water. Thanks 

to its robust design Solvatten is an inexpensive way of producing clean 

hot water for households. (Read more at solvatten.org). Jula’s sales 

of flavoured bottled water have contributed to sending 68 Solvatten 

containers to families in need in Africa.
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Sponsorship with  
local support
Jula has several business activities in Skaraborg, not least the head office 

and central warehouse in Skara. We therefore feel a strong affinity for Skara 

and the club activities in the surrounding municipalities. Jula sponsors 

many of the larger associations in Skara, with the focus on team sports and 

youth activities. Jula supports both associations at elite level and those with 

activities at lower levels.

About the report
The report is issued by Jula’s board of directors and includes all of the Jula AB group, CIN 556250-6252. The content in the report reflects the 

issues that are important for Jula, on the basis of how our business affects people and the environment, and on the basis of the requirements 

and expectations of our partners. Significant sustainability aspects have been identified prior to the preparation of this report.

Jula works actively with sustainability issues and the sustainability report is part of this work. The report has an inherent value and serves as an 

explicit summarisation and status of work with sustainability. It forms a progress report and also provides the motivation for our continuous 

improvements. The report is Jula’s way of meeting up to the reporting requirements concerning work with sustainability.

Skara, 19 March 2019

Karl-Johan Blank
Owner

Peder Larsson
Chairman

Thomas Evertsson
Board member

Hans-Åke Persson
Board member

Patrik Ragnar
Board member

Christian Blank
Board member

Rune Brunberg Johansen
Board member

Fredric Blank
Coopted member

Statement by the auditor concerning the statutory  
sustainability report
To the annual general meeting of Jula AB, CIN 556250-6252

Assignment and allocation of responsibility 
The board of directors is responsible for the sustainability report for 2018 and that it has been prepared in accordance with the Annual 
Accounts Act.

Scope and orientation of the audit 
Our audit has taken place in accordance with FAR’s recommendation RevR 12 Auditor’s statement on the statutory sustainability re-
port. This means that our audit of the sustainability report has another emphasis and a significantly smaller scope in comparison with 
the emphasis and scope that an audit in accordance with International Standards on Auditing and good auditing practice in Sweden. 
We consider that this audit gives us a sufficient basis for our opinion.

Opinion 
A sustainability report has been prepared.

Skövde, 19 March 2019 
Öhrlings PricewaterhouseCoopers AB

Bror Frid 
Chartered Accountant
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" For us sustainability means that we must continuously 
reduce our climate footprint. For this reason every part 
of our business contributes to a long-term sustainable 

development through the efficient use of resources 
and diligence of the choices we make. 

In this way we also contribute towards future 
generations being able to fix things themselves."


